Introduction

Welcome onthecamper!

This is a mental space that catalyses ideas, the fuel of the camper.
Onthecamper is a community of purposes and proposals which move together
with all those people who travel and work on the camper. Brains that mix up
together plus thirst for new stuff...et voila! This is the magic formula.

We're not the best in the world, therefore we make more effort.

On the camper we have got eyes wide open, expanding ideas and the energy of
a thousand kids.

It is a lab of creative people continuously in movement and always expanding.
Among the projects realized on the camper we created an on-line clothing shop:
we do make clothes ourselves! We found and founded music bands with odd and
queerish sounds and we promote them through our web music label. We creat-
ed one of the biggest swiss design magazines.

We carried out a lot of projects, but it’s just the beginning. We don’t want to lose
time with people who has time to lose.
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Onthecamper’s manifesto

1. Onthecamper gambles in inspiration. We are not here to aid or entertain
you, but try to rifle out some kind of reaction.

2. Success has no place in our organization - as long as there’s bread on
the table and gas in the car that's enough.

3. Trash and irony have to be the inspiring muses of our project.

4. Community is important to us.

5. There's nothing we cannot do. Today we make a magazine. Tomorrow a
record. On saturday we build a bridge and on sunday we go to the
beach.

6. We love: black humor, Miiller-Brockmann, Leonard Cohen, Edith Piaf,
dogma '95 and dada manifestos, Steve Reich, Karlheinz Stockhausen,
John Fante, and new car's smell.

7. "We're the number two. Therefore we make more effort."
(Avis — Rent A Car System, Inc.)

What have we done on the camper?

1. A magazine: Artichoke

Artichoke is a box full of innovative and original ideas.

Skimming through this magazine you'll have the impression to get closer to the
heart of an artichoke. Tihs is a route the reader runs to follow the itinerary a com-
munication design student does from school to the professional world.
Artichoke leads the reader to discover new talents, artists that built the history of
art of the XX century; it takes a curious look on what happens on an everyday
basis as well as on what usually remains unspoken.

The magazine is conceived to be read in different ways (from left to the right and
viceversa, or sheet by sheet) and to play with it, as it is not bound.

2. An on-line music label: Ear

Ear is a web site for open ears, for those who have passion for music that invades
their thoughts, music that move-bodies. We refuse to spend the energy we have
inside for the trashy and trendy regurgitations of discotheques and commercial
radios. We choose instead to distinguish ourselves with an idea, a convinction
and a web site that help us to support our thirst for particular and non-conven-
tional music.

3. Clothes: Skin

We created a web site to sell clothes that we conceived and realized ourselves.
T-shirts with a nice graphic printed manually, one by one, with serigraphic tech-
nique were the first item we proposed as an independent "griffe". Each garment
is, in a way, unique as they are all conceived and realized like a graphic exercice
on an unusual support.

Onthecamper community wears Skin!



In the magazine we talk about what you would do when you grow up and
about what you were doing when you were kids; we propose a compari-
son between the school and the working world. We discover and we
spread the world of communication related to the everyday life (like the
graphic of the Migros Budget products).

Artichoke is similar to a big explosion that will cover the walls in your
home. In fact, every article is also a poster you can hang.

It all begins with a "SSSSNNATCH!". A huge sugar paper envelope that
chokes all the art that'stays inside.

(Art: "I choke", Artichoke).

onthecamper.com/artichoke
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The magazine Artichoke is conceived and made within a scholastic frame,
that is a magazine made by students: this is the definition which best
matches our, work.

This:is neither the school news magazine, nor a means of internal commu-
nication. Artichoke is a kind of container of students’ works, as well as
those of previous students, assistants, professors and external contribu-
tors. It is the means by which our potentials can be express. Therefore, it
should be ready to face themes that have little, if not anything, to do with
the school as an institution itself: themes which could raise some interest
o curiosity, a kind of display window through which one can see what is
happening in the inside as well as a place from which one can cast a
glance to the external world. The ultimate aim is to open new perspectives
in newfields of interest.

Its targets are students, previous students, future students, professors,
professionals and people interested in it. To sum up, we could say that

Artichoke addresses all people open to the world and its challenges, no
matter their professional, social or cultural field.

Artichoke is conceived as an annual publication. Ideally, every year a
group of students works of its conception. The onthecamper team has set
a few conceptual points, so that as years go by the magazine can retain
its original spirit. In this way, we intend to trigger the effort for new ideas
and solutions. Since Artichoke talks about visual communication and is
made by future professionals of this field, we hope that this system of set
and variable points gives life to original and intelligent solutions, avoiding
a certain repetition.

The aim of this manual is to draw up a list of the set and variable points
that characterise the Artichoke.
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With Ear we would like to support those musical scenes that are usually
disregarded by the music industry and be a sort of a guide for those peo-
ple who spend time and money to discover new frontiers of music, read-
ing magazine and fanzine often hard to find, surfing the Net for hours and
driving for miles to go see the next concert.

Our goal is to find any kind of musician that wants to collaborate directly
with us through our web site bringing suggestions, ideas, projects, etc.

Ear is concerned to give them the maximum visibility and the chance to be
promoted.

We would like to offer the services and the assistance needed for what
may concern the non-musical administration like graphic, promotion and
merchandising.

Each artist will be furnished with a small web-site where he could put on
pictures, movies and mp3 (with free download). Each artist will have his
own url that enables him to update without knowing anything about htmi
codes or other.

There is a section for the purchase of Cd's, Lp and the merchandising.
There is the possibility for everybody to make his own ear catalogue
downloading songs and cd-covers.

Ear is still under construction. Most of the links are not available yet,
and the definitive graphic concept has to be decided.

onthecamper.com/ear




Surfing on the Skin website is easy and attractive. With the motto "per-
sonalize your Skin" we would like to make people know that they can
have their own garment personalized, as if it was a kind of second skin,
with the difference that it can be chosen. There is a catalogue of
images and an order form to decide color, size and, through a series of
questions let us know what are the client's principal interests. On the
label of the garment he ordered he will find personalized suggestion
from the onthecamper team.

onthecamper.com/skin
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